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*3Bersin by Deloitte, The Real Challenge with Learner Engagement: L&D Has a Marketing Problem, 1/2015

*4Towards Maturity, In-Focus: The Consumer Learner at Work, 2/2016

*sNet Promoter Score is a simple measure of employee (or customer) engagement and loyalty. It is measured on a scale from -100 (bad) to +100 (good).

For more information, see http://www.netpromotersystem.com

Net Promoter Score*®
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#9Chief Learning Officer, CLOs: Agents Of Change, 2/2015 8
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Todd Tauber | VP Product Marketing

Todd leads the market insights and product marketing team at Degreed. Before joining Degreed, he led the L&D
practice at Bersin by Deloitte, Deloitte Consulting's human capital research business. His thought leadership has
been featured by Chief Learning Officer magazine, SHRM and the Association for Talent Development as well as in
The Atlantic, Quartz and The Wall Street Journal.

Temple Smolen | Research Consultant

Temple is a freelance research consultant with a background in eLearning and education technology. She is the
former Director of Research and Publications for The elLearning Guild and the author of several e-learning
research reports and industry articles. Temple holds a BS degree from University of California at Davis, and an
MBA degree from UCLA Anderson.

Caitlin Probst | Managing Editor

Mona Huang | Marketing Analyst

ABOUT DEGREED:

Degreed is the only learning platform engineered for the way today's workforce really learns: Every day, in the flow of

work. Degreed integrates internal L&D solutions and external training content with the world's largest ecosystem of
free and low-cost learning tools - nearly 3 million courses and microlearning resources from thousands of sources -

SO everyone can discover, curate, share and track all kinds of learning. All in a single, unified system.

GET TO KNOW US EVEN BETTER:

Ready to transform your employees' learning experience? Get in touch today to find out how Degreed can help
simplify, amplify and optimize your L&D.

. 4 @degreed W& info@degreed.com  IN linkedin.com/company/degreed &€& Learn more at get.degreed.com

Copyright © 2016 Degreed All rights reserved. No parts of this publication may be reproduced or transmitted in any form or by any means, electronically or
mechanical, including photocopy, recording or any information storage and retrieval system, without prior permission in writing from Degreed.
Other company, product and service names may be trademarks or service marks of others. 10


mailto:info@degreed.com

&>

degreed.com



